


RECREATION <= _ 


THE NATIONAL MAGAZINE OF RECREATION IN INDUSTRY 


MANAGEMENT 


A WORD FROM U. S. STEEL’S C. F. HOOD 
MOST POPULAR RECREATIONAL ACTIVITY 
A SUBSTITUTE FOR THE ANNUAL PICNIC? 
SELECTING PLAYGROUND EQUIPMENT 





eee eee a a 
Y CA 4 Ss - 
Q y ‘2 eG 
AVIS he 
cr A 
rH MS 
AQUOS 
“ ") 


~ ADIRONDACK 


THE BAT WITH THE | 
MOST ON THE BALL 


Ch B47 
qano® AY 


While Ush 


Yee ACK 


Join the ADIRONDACK 
STAR Hit Parade 


























RVG 





NATIONAL CHAMPIONS WILL TRY TO RETAIN TITLE 
in the 24th Annual (1958) National Baseball Tournament 
starting next August 15 in Wichita, Kansas. The two top- 
ranking non-professional clubs, both industrially-sponsored, 
have been certified into the tournament because of their 
1957 standings. The Plymouth Oil Company team, above, 
of Sinton, Texas, and Allen's Dairy team of Ft. Wayne, 
Indiana, ranked first and second in 1957. Other industrial 
clubs will qualify through their respective state tournaments. 
The national winner will be awarded $10,000 cash and 
represent the U. S. in the fourth annual global series. 





THE WORLD’‘S LARGEST INDUSTRIAL BOWLING TOUR- 
NEY was held this spring for the 17th year, by Chrysler 
Corporation. 5,946 employees were entered. Included were 
597 teams, 785 doubles, 1,401 singles, and 1,150 for all 
events. The prize fund amounted to over $13,000. On hand 
to open the Chrysler Tournament, from left, were John D. 
Leary, Chrysler Vice-President, Personnel; feminine bowling 
stars Val Mikiel, Maxine Cruchon, Elvira Toepfer, and Ginny 
Tyson. Fred Wolf, famous bowling commentator, acted as 
master of ceremonies. 
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CONVENIENCE FOR EMPLOYEES 


The great convenience to employees, such as working mothers, of 
being able to obtain finest quality greeting cards on company premises. 
This creates good will and increases employee morale. 

This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 
floor space, no risk, no employee soliciting. 

Your employees will appreciate the convenience. . . 
you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
.» . $end for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 
WETMORE & SUGDEN, INC. SINCE 
Fairport, New York e Member NIRA 1924 
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@ Suede-textured 
rubber locks fingers 
to grip! 

@ Tension winding 
absorbs shock. 

@ ORDER ON NEW 
CLUB 


U 
@ REPLACE WORN 
GRIPS 
At your pro shop, or 


$] g50 Dozen 


Delivered 


/ 





Check or money order 


GSI. Sales Company 


DEPT. RM, SOLON, OHIO 
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INDOOR... OUTDOOR rifle and pistol 
shooting is now available at a minimum 
of cost and range set-up time for year 
’round industrial recreational programs. 


COMPETITIVE, ECONOMICAL SPORT 


ACTIVITY . . . Crosman Pellguns are ideal 
for gun training, marksmanship or com- 
petitive group shooting, because of their 
accuracy and economy. All Crosman 
Pellguns have the new, exclusive Tru- 
Flyte precision rifled barrel which per- 
mits shots to be grouped 14” or closer at 
25’. Cost per shot averages less than one 
cent. 


COMPLETE RANGE can be set up or re- 
moved in a few minutes. Not necessary to 
have elaborate or expensive backstops, 


The Crosman 160SP target rifle, 
standard throughout in weight, size 
and operating procedure, shoots 
powderless .22 caliber Super Pells 
with extreme precision on official 
N.R.A. 25-foot range. Noiseless 
power is provided by odorless, CO, 
gas Powerlets. No recoil. Pellguns 
have double-safety feature. 


Power 


Available in Canada Without Powder 
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because Crosman Remote Control Targ- 
lites do the job. Only 25 feet required 
from firing point to target. May be used 
in confined areas such as cafeterias or in 
recreation areas... no special range facil- 
ities required. This modern type shooting 
... power without powder . . . is rapidly 
becoming one of the most popular recrea- 
tional activities in industry. 


THE NATIONAL RIFLE ASSOCIATION 
marksmanship qualifications and state 
conservation hunter-training courses use 
Crosman gas-operated Pellguns. Com- 
plete training and recreational instruc- 
tions are available at no charge to direc- 
tors of industrial recreation departments. 
Send for your copy today! 


Here’s Your FREE : 
COMPLETE PROGRAM : 
9 ONE-HOUR COURSES 


prepared by expert shooting instructors 





SEND FOR FREE BOOK TODAY: Industrial Recreation Department, Crosman Arms Company, Fairport, N. Y. 


Shooting is 3 Times MORE FUN with € rosman 
MATT ES 


World's largest producer of PELLGUN rifles and pistols 
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MAY COVER—"'Bull throws man” is a 
small sample of the thrills NIRA mem- 
bers can expect at the Rodeo for 
delegates and exhibitors which will be 
staged by the Convair Recreation 
Association during the 17th Annual 
Conference at Fort Worth, Texas. 


MIN JUNE “RM” 

Recipe For Warm-Weather Fun— 
ideas to build a swimming program 
into a family affair through splash 


parties, novel races, and otier stunts. 


Recreation in a Company Town— 
Erwin Cotton Mills, Cooleemee, North 
Carolina, has a program which is 
designed for the “company town”. 


A Tour Through Tokheim—*RM” takes 
you on a tour through Tokheim Corpo- 
ration, Fort Wayne, Indiana’s new 
company recreation center, a modern 
building which provides for the rec- 
reational interests of all employees. 








SUBSCRIPTIONS: Send subscription correspondence and change of address to Subscription Manager, RECREA- 
TION MANAGEMENT, 203 No. Wabash, Chicago |, III. Subscribors should notify publisher promptly of any 
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close an address label from a recent issue of the magazine. Pisase allow one month for change to become effective. 
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sible for the contents thereof or for the opinions expressed by 
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OP MANAGEMENT SPEAKS: 





The importance of planned 
industrial recreation is gaining 
wide-spread recognition among 
top executives. Here, Mr. C. F. 
Hood, President, United States 
Steel Corporation, gives us his— 


VIEWS ON 
INDUSTRIAL 
RECREATION 


Throughout United States Steel, there has always been a positive endeavor to give 
full recognition to the role of organized recreation in any over-all plan for employee 
development. At our various plants and offices, therefore, every effort practicable is 
made to encourage participation in the group activities sponsored by employee 
organizations, such as bowling, softball, baseball, golf and other sports, as well as 
those endeavors which bring together individuals with common interests and hobbies. 


For example, there are full softball and hardball leagues at certain of our plants, 
together with scheduled competition in horseshoes and golf. Annual tournaments and 
banquets conclude the regular bowling seasons at a number of our operations and 
offices, and facilities exist in various areas for such recreational pursuits as boating, 
marksmanship and similar outdoor interests. 


Beyond these endeavors, individuals with musical talents participate in band and 
chorus activities, frequently performing at community and other public affairs, while 
those interested in chess or such hobbies as photography have found outlets in em- 
ployee clubs organized for such purposes. In every area of the Corporation, moreover, 
a variety of social functions are held throughout the year, serving as a common basis 
for the many other recreational affairs. 


All of this, of course, is in keeping with our belief in U. S. Steel, as in every 
segment of American industry, that the human element is the most important factor 
in the industrial equation. Accordingly, we are alert to the progress being made by 
medical science in understanding how and why the human body functions, and in 
developing more exact measures to maintain physical stamina and mental alertness. 
We look forward to the time when we shall be able to assimilate this new knowledge 
in such a manner that it can enhance both the value and the pleasure of employee 
recreational pursuits. 

















RECREATION MANAGEMENT, MAY 1958 








———— 








[i Bin 


5 ~ €—— 


oe oe . 
mind 


4 
¥ , 


Your fellow employees 


will go for a >I’ WA 


ravel tour! 


aaa 


At , 
jt 


GZ 
g 


Wx 


- 


e 


=e 


+ 


ee 


7S 


“oy 


Sania! 





ee wee Se aoe Ree £5 SE oon 
Ee eee Sistah BO aeemne nme meme OR RS Le ee 





Get your Group Travel plans off to a flying start on TWA! Choose all-expense TWA tours... 
| to fun capitals and resorts in the United States or Europe . . . each within reach of the average work-a-day 
budget. Hotel accommodations . . . sightseeing . . . everything included! 





TWA Group Travel Advisors have the know-how that comes from years of experience. They select 


itineraries . . . plan round-trip transportation . . . help with every detail. And provide your group with 
fascinating films on many places of interest here and abroad. Counsel on suitable clothing . . . even dem- 
onstrate how to pack a 26-inch suitcase! 


Employee’s organizations of many well-known companies have taken advantage of TWA Group Tours 
' —Bell Telephone . . . General Electric .. . Champion Paper and numerous others. They found group travel 
a great morale booster. So will you! Plan now. Contact your nearest TWA office or mail the coupon below. 


FLY THE FINEST 
TWA Employee Tour Dept. RM 5-8 


r 
| | 

| Trans World Airlines, 380 Madison Ave., N. Y. 17 
; -F L VY Please send me information on Group Travel Tours. 
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TWA is an affiliated member of the 
National Industrial Recreation Association 
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THE J. B. WHEELER, largest boat on an inland non-navigable body of water, 
showed 1800 RCA picnickers to a delightful time. The boat sails on Buckeye Lake, 
near Columbus, Ohio. Operated in conjunction with Buckeye Lake Park, the stern- 
wheeler three-deck boat rounds out the fine amusement park facilities for company 
picnics such as those held by the Cambridge, Ohio plant of RCA. 


Annual plant picnics still top the list as industry’s most 
popular employee program, with a nation-wide average of 
75% employee participation regardless of the size of the 
company. 


Following the 1957 picnic season, NIRA collaborated 
with Martha L. Daniell, Nationwide Insurance Activities 
Director, Columbus, Ohio, in a timely survey to gather 
up-to-the-minute facts on this important part of the com- 
pany recreation program. 


Here are the results from 260 questionnaires returned 
by companies of all sizes, types and locations, tabulated 
and analyzed for R/M readers to assist in planning their 
°58 picnics. 


70% Hold Annual Picnic 


Returns reveal that 181 companies, or 70%, hold annual 
picnics. The all-company picnic is by far the most popular. 
with 144 reporting this type as compared to 19 with all- 
company and group picnics, and 17 with group picnics 
only. The breakdown by classifications based on number 
of employees is shown below: 


Amusement Park Leading Site 
The selection of a site for the picnic is governed some- 
what by the type. Most popular site for company-wide pic- 
nics proved to be an amusement park, with private grounds 
topping the list for the group type picnic. 


Type of Picnic 








RIMES 


HERE ARE THE ANSWERS— 
WHEN - WHERE - 

WHAT DAY - WHO - 
BEVERAGES - COSTS - 
PARTICIPATION 


Annual 
Picnic 


Where Picnic Held 





Site Company-wide Group 

Amusement Park 
Private Grounds 28 50 
Government Grounds 9 2 
Company Grounds 13 19 
Other 10 8 
Total 96 84 











Saturday Most Popular Day 

A weekend date is evidently more desirable than a week 
day, as Saturday topped the list closely followed by Sun- 
day. This was further borne out by the fact that only 51 
out of the 260 companies reporting granted a full day’s 
work time for the annual picnic. 

Who Pays For The Picnic? 

In most cases the company picked up the tab on the 
cost of the annual picnic. In 29 cases the company paid 
more than half and in 14 half of the cost. In five plants 
the company didn’t pay for any of the cost. Where addi- 
tional funds were collected, the recreation fund was tapped 
in 53 of the all-company picnics and in 14 of the group 
picnics. The employees paid part of the cost in 42 of the 
all-company outings and in 86 of the group picnics. 

Cost Per Employee 

The smaller the company the higher the cost per em- 

ployee. Almost 50% of the smaller companies were spend- 


Day of Picnic 








Number of Companies Annual No All- Co. and Group 

Employees Reporting Picnic Picnic |Company Group Only 
Under 500 46 34 12 28 2 4 
500-1,000 63 51 12 44 5 2 
1,000 - 2,500 63 47 16 38 8 ] 
2,500 - 5,000 38 19 iy 13 1 3 
5,000- 10,000 29 21 8 iS ] S 
Over 10,000 21 9 12 4 2 2 
Total 260 181 79 | 144 19 Jeg 

















Number of Companies Week 
Employees Reporting Day Saturday Sunday Evening 
Under 500 43 9 19 6 1 
500 - 1,000 60 3 36 18 0 
1,000 - 2,500 62 4 31 21 1 
2,500 - 5,000 34 ] 10 21 0 
5,000 - 10,000 y fe. ] 11 24 0 
Over 10,000 20 1 3 22 0 
Total 244 1 112 112 2 
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Time Allotted for Picnic Cost 
, Co. Co. 
Number of Companies Allow 

— venitenaealibodideens 7“ Day Het-Duy — Companies hes a jan bie Po 
Employees Reporting All 50% Half 50% None 

= oo = a Under 500 31 #7 #0 0 4 0 

1000 ; 2500 43 1. 500 - 1,000 49 =. 335 4 2 1 

» 500 " 5.000 38 5 1,000 - 2,500 46 35 6 4 1 0 

5 000 ‘ 10 000 99 2,500 - 5,000 16 11 1 1 2 1 

seat as ; 5,000-10,000 16 5 2 5 2 2 

pret is Over 10,000 es + @ 1 I 

Total 260 51 Total 166 106 29 14 12° «5 














|,Most Popular Recreation Activity 


ing over $2.00 per employee while in the larger companies 


the figure was closer to $1.00 per employee. 


Amount per Employee 

















Number of Companies a ‘an im 
Employees Reporting None 0-.50 1.00 1.50 2.00 
Under 500 34 ’ tt @ § 4 
500 - 1,000 St 3 2 3 3 8 
1,000 - 2,500 47 3 4 2 8 10 
2,500 - 5,000 19 8 1 4 1 2 
5,000 - 10,000 ma 6th hUmehUCU hCUC? 0 
Over 10,000 9 os 2 as @ 1 
Total 181 48 4 20 25 
Additional funds collected: Recreation Fund— 58 company 
Employees 42 company 














Convair Division, Ft. Worth, Texas, found the renting of 
“rides at their recreation park a most successful addition 
to their company picnic—it provides a unique situation 
where the whole family can have fun. 





Participation: The average for each of the 260 com- 
panies reporting, in each category, was 75 percent partici- 
pation. This high figure indicates why the annual picnic 
comes the closest to reaching all the employees. 

Activities: Heading the list of sponsored activities was 
the provision of amusement rides for the kiddies (114) and 
dancing for the teen-agers and adults. Ninety-nine offered 
swimming and 20 golf. 

Beer Served: Forty-seven percent served beer at their 
picnics while 53% did not. Over 509% of the heavy and 
light manufacturing companies served beer, while only 
33% of the office-type firms did. 


Prizes: 859% of the companies reporting had special 
game prizes for the children, and 779% featured door 
prizes. In 61% of the picnics a wide assortment of prizes 
were featured in bingo games. 





Electro-Motive (GMC), LaGrange, Ill., holds their annual 
picnic at Riverview Amusement Park in Chicago. Attendance 
ranges as high as 33,000 employees and families, who 
have enjoyed as many as 287,000 rides during a day. 
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Something for Everyone! 

































Veteran recreation leaders look at years of successful 





programming and tell how it was accomplished. 





Successful industrial recreation one or two people. Others started eran leaders in the industrial rec 
programs have developed inmany with athletics and grew into reation field, who tell how their 


ways. Some programs started other fields. programs were started, how 
with a company picnic and re- they've grown, and methods 
sulted in a full program of activi- Here are some interesting case they’ve used to increase program 


ties after years of hard work by histories presented by five vet- participation. 








“The first recreation program at Allis-Chalmers took the form of 
parties and picnics. In 1886, the first sports activity—a Rifle Club— 
was added. Organized activities in baseball, bowling, and basketball 
were added around 1900. In 1920, a committee with two management 
and five employee representatives was formed to direct activities. In ( 
1942, the department of recreation was organized as a part of the 
Personnel Service Section. Since its inception, industrial recreation 
has shown a steady growth at Allis-Chalmers. Employee participa- 
tion includes 9,000 of our more than 16,000 employees. We use the 
company’s bulletin boards and newspaper to promote activities and 
utilize over 350 employees as activity leaders.” 





CARL KLANDRUD 
Supervisor, Personnel Service Section, Allis-Chalmers Manufacturing Co., Milwaukee, 
Wisconsin. 











“Goodyear has had planned employee recreation activities for the 
past 60 years. Program activities include 36 organized clubs, 5 major 
sports, and 3 minor sports. Active employee participation is about 
50%, with special activity participation going nearly 90%. To in- 
crease participation, we work closely with groups of employees inter- 
ested in new activities and make our facilities and activities just as 
attractive as possible.” 





BID EDMUND 
Recreation Director, The Goodyear Tire and Rubber Company, Akron, Ohio 








“The Kodak Park Athletic Association is 48 years old, having been 
organized in 1910. It has a present total membership of 19,700 em- 
ployees, of which 14,800 are men and 4,900 women. Active participa- 
tion runs around 35%. We increase participation primarily through 
personal contacts—asking others to ‘join in.’ We reach new em- 
ployees through announcements, personal letters, and individual 
follow-up.” 




















C. A. BENSON 
Director of Employee Activities, Kodak Park Athletic Ass’n., Eastman Kodak Com- 
pany, Rochester, N.Y. 
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AL SPINNER 
Supervisor of Employee Activities, Armstrong Cork Company, Lancaster, Pa. 


“The Lancaster Floor Plant of the Armstrong Cork Company has had 
employee recreation in one form or another for the past 35 years. 
However, prior to the 1940s, it was essentially an athletic program. 
Today, the program includes everything from golf to pinochle tourna- 
ments, from dances to children’s parties. Employee participation runs 
unusually high. I feel that personal contact on the part of committee 
people and activity leaders, plus plenty of publicity, have been re- 
sponsible for the high employee interest.” 





In 1937, after the realization that an organized recreation program 
was an absolute must, the J. P. Seeburg Social and Athletic Associa- 
tion was formed. The Seeburg Association, with full backing of man- 
agement, sponsors activity sub-groups such as bowling, softball, bas- 
ketball, and golf clubs as well as over a dozen special activities. By 








giving the employees ‘‘what they want,” 


we are able to keep partici- 


pation at approximately 70 per cent.” 





RALPH ISACKSEN 


Vice President, J. P. Seeburg Division of Fort Pitt Industries, Chicago, IN. 





Sport Leaders Offer Advice to Management and Supervision 


Y ou've probably often wondered 
how some of the nation’s top ath- 
letic leaders would handle some 
of the knotty problems that arise 
in industrial management and su- 
pervision. 

At a conference of the Ameri- 
can Management Association, held 
in Chicago earlier this year, a 
special panel of athletic leaders 
was asked to sit in on a discus- 
sion of supervision problems. 

The special panel included Leo 
Durocher, a former baseball star 
and manager; Fritz Crisler, who 
made his name as football coach 
before becoming athletic director 
at the University of Michigan; 
and John J. Jordon, basketball 
coach presently employed at the 
University of Notre Dame. 


The advice offered by these 
sportsmen—and the business in- 
terpretations—were reported 
rather cleverly by James Gavin, a 
writer for the Chicago Tribune. 
Here is a summary of the advice. 


DUROCHER—When three play- 
ers get together in the corner and 
commence to gripe instead of 
working for the team, trade ’em. 
[If employes are griping and up- 
setting morale send them to your 
competitor with a letter of recom- 
mendation. | 


CRISLER—If your team loses you 
can’t flunk them—you have to 
teach them so they get better. 
[It’s up to management to inform 
the employes what’s expected of 
him and how best to get the work 
done. | 


JORDON—Character building is 
a thing you speak of when you are 
losing. [Company sales are up but 
the net earnings are down so there 
won't be any bonus this year. | 


DUROCHER—I like a player who 
comes to play and win. [The best 
employes are those who want to 
work and are competitive. | 


CRISLER—Good judgment comes 
from experience and experience 
comes from bad judgment. | You'll 
only learn from mistakes so if you 
survive your mistakes you'll wind 
up as a successful business man. | 


DUROCHER—No one ever asked 
me how I won a ball game, but 
every time I lost the question was 
always, “How come?”. [ Your boss 
expects you to do the job because 
that’s what you are getting paid 
for. | 


DUROCHER—I never questioned 
an umpire’s integrity. His eye- 
sight yes, but never his integrity. 
[If you get bawled out by the boss 
it was an unfair decision. | 





INCLUDE 


IN YOUR 
Recreation Program 


This 50c Instruction 
Book "Fundamen- 
tals of Leather 
Carving” Free when 
requested on your 
official stationery. 


be Ste 


LEADER IN 
LEATHERCRAFT 





300 Throckmorton Street 


LEATHERCRAFT 
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Cie mals 6 : > — 
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TANDY LEATHER COMPANY 





fi 


A well-rounded rec- 
teation program 
thouldinclude 
Leathercraft. Tandy's 
quantity discounts 
help you buy at the 
lowest prices! Now, 
everyone can afford 
Leathercraft in their © 
recreational program. 


aiiad ts moot has 


Fort Worth 1, Texas 
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RMI «Turf Bowling - “Bocci” - Combines 
Sport - Skill - Recreation 


Turf Bowling, destined according to 
enthusiasts to become one of America’s 
outstanding games, rivalling even 
horseshoes and sandlot baseball, is 
derived from the ancient Italian game 
of Bocci, pronounced “bott-chee.” 

It is a thrilling outdoor game in- 
corporating sport, skill, and _recrea- 
tion. It provides opportunities for two, 
four, or eight players, and may be 
played by young and old, men and 
women. All it takes is a sure eye and 
a steady hand. 

As yet, there is no established “regu- 
lation” court, although 10 by 60 feet 
or so seems about average. This space 
is typically hard-packed earth mixed 
with clay and given good drainage so 
it may be used right after any rain. 
The playing field is enclosed with a 
low wood railing and somewhat higher 
ends to serve as backstops. 

Eight balls are used, having an 
“official” diameter of 414 inches—al- 
though 5” duckpin balls are often used 
as substitutes. There is in addition a 
smaller “Jack” ball, 234” in diameter. 
Four balls in a are colored or 
otherwise marked so that the balls of 
each team may be distinguished. 


set 


BOCCI CHAMPS measure a close one 
at Lynn Goneral Electric Co. plant. 
Singles Champ, Frank Condon, left, 
watches while Referee Al Porzio rules 
on a play. Runner-up Connie Lundgren 
waits for favorable decision. Singles 
tournament culminated season's play of 
GE Employees Athletic Association Bocci 
program in which 40 teams participate. 
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Teams match to determine who will 
use plain or marked balls and for the 
honor of starting. Player who starts 
begins by tossing the Jack ball any dis- 
tance he pleases toward the other end 
of the court. 

The same player then rolls or tosses 
one of his larger balls as close as pos- 
sible to the Jack ball. 

His side then steps back and does 
not bowl again until the opponents 
have succeeded in getting one of their 
balls closer to the Jack ball. 

If opponents get a ball closer, the 
first team then steps up and bowls to 
get a ball still closer. They may also 
knock opponents’ balls out of the way. 
This continues until all eight balls 
have been bowled. 

The winning side scores one point 
for each ball they have closer to the 
Jack ball than any opponents’ ball. 
12 points make a game, except that a 
score of 11 must be beaten by 2 
points. Similarly, a team having 12 
points to opponents’ 11. would be 
beaten by a score of 14 to 12. 

Balls may be rolled, tossed in the 
air underhand. or “popped.” Carom 
shots against balls on the field or off 


TYPICAL BOCCI COURT is approxi- 
mately 10 feet wide, from 50 to 80 
feet long. Sides are 10” high. Surface 
is hard earth. Many courts have shallow 
troughs at either end to keep balls 
bowled too hard from returning to the 
playing field. Open lawn area may also 
be used. Game may also be played 
indoors on wood or concrete floor, sub- 
stituting large rubber washers for balls. 


the side rails of the court are also 
permitted. A foul line is marked at 
one end of the court, and balls must 
be delivered from behind this line. 

A little practice generally develops 
considerable skill, and it is a good 
idea to have a yardstick or tape handy 
to settle any arguments about whose 
ball is closest. 

Indoor installations can be made 
with a floor of carpet or hard dirt. 
Bare surface such as wood or concrete 
offers too little resistance for the balls 
to be played properly; so some com- 
panies have adopted the practice of 
using large washers instead of balls 
when playing on bare floor. 
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Meet the Newest Styles in Bowling... 
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Modern Fashion Comes to Bowling with striking new styles and glamorous colors by NAT NAST! 
Left to right, styles are: the Mr. Imperial, Bowlerette, Miss Imperial, Continental, and King O° Bowlers. 
Continental in men’s style only. All others in matching men’s and ladies’ styles and colors. Neck sizes 
14—20; blouse sizes 30—59. Shirts also for Junior bowlers. 


SO DISTINCTIVELY NEW THEY’LL ASK YOU 
“Isn’t that a Nat Nast bowling shirt?” 





UNION MADE Buy the Shirts and Matching Belts that 


Mg: INVAWTERINVANSHIE otter 2 $1,000 BOND... NAT NAST! 
LT ituattie 
OE titforoner, you. co. foo 


1239 Broadway, New York 1, N.Y. ¢ Factories: Kansas City, Mo. 





Now, you’ll really be dressed for bowling in new 


Fee ca ce Crteze " styles by rg NAT NAST 


Exclusive, modern features 


pus no Foe ote 


bowling ease... 


Deep- pleated action back to avoid 
score-robbing bind! 


Patented comfort-cut sleeves give 
you new bowling ease! 


Extra-long shirt-tail stays neatly 
tucked in place! 


Permanently sewn-in collar stays 
can’t break or pull out. Like new 

after 40-laundering test. These 
invisible stays plus Permatex finish 
keeps collars always looking new! 


Disappearing button loops pull 
in flat against collar when you wear 
it open. A true 2-way collar © 


¢. ¥ a : 
‘Q 
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This year, you'll bowl confident of your appearance 
and your score in these distinctive shirts that put 
new style, color and action in your game. 5 fashion- 


inspired styles—33 completely washable colors! 


Start now to dress up-to-date for bowling in the only 
shirt in step with modern fashion and completely 
comfortable in action . . . the new Nat Nast! Again 


sure to be America’s most popular bowling shirt! 





NEWEST SHRINK-RESISTANT FABRICS BY AVISCO! 


GUARANTEED completely washable and color-fast. A permanent 
color-match for teams, couples and families! Only tested and 


approved fabrics bear this label! 


Team Captains—4 to 1— 
Pick the Shirts That Offer a 
$1,000 BOND—NAT NAST! 


UNION MADE 
Ask your nearby dealer how you 
can win by wearing a Nat Nast 


NAY NPANSST 
3 shirt and matching belt. 
BOWLING SHIRTS £9BLOUSES wilh the wow atl dil oroney you Chan food 


1239 Broadway, New York 1, N.Y. « 
ae Printed in U.S.A. 


Factories: Kansas City, Mo. 
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CONFERENCE CO-CHAIRMEN, |. B. 
Hale (left) and T. G. Croft, both NIRA 
members from Convair, Fort Worth, 
have worked like Trojans with their fif- 
teen committees to arrange the best 
possible program for the greatest en- 
joyment of NIRA delegates and their 
wives who attend the 17th International 
Conference. 


Ft. Worth Star Telegram Photo 


GALA 17th INTERNATIONAL INDUSTRIAL RECREATION CONFERENCE 


AND EXHIBIT — MAY 18, 19, 20 AND 21 


FORT WORTH - DALLAS INDUSTRIES COMBINE 
ON 4-DAY EMPLOYEE RECREATION PROGRAM 


ry 
The “city where the west) begins” 


will host 1958's only national confer- 
for business and 
industry on May 18. 19, 20 and 21 at 
the Hotel Texas in Fort Worth. 
Conference co-chairmen T. G. Croft 
and |. B. Hale, both of CONVAIR, Ft. 


Worth, and their fifteen active commit- 


ence on recreation 


tees, have dusted off “Cowtown’s hos- 


pilality mat” and promise the nation’s’ 


emplovee recreation leaders and their 
wives one of the best national meetings 
in the 17-vear history of the National 
Industrial Recreation 
With the solid 
Worth and Dallas 
Western program has been formulated 
for the first in- 
dustry recreation leaders in the South- 
west. Some of the leading Ft. Worth- 
Dallas industries supporting the con- 


Association. 
Fort 
real 


support of 
industry, a 


national meeting of 


lerence are Convair. A Division. of 
General Dynamics Corporation, Chance 
Vought Aireraft. Temeo Aircraft Corpo- 
ration, Coca-Cola. Dr. Pepper. Falstaff 
I} wing Corp..and Bell Helicopter orp. 
from 


North 


have 


Visiting recreation executives 


every state and 


Ameriea. 


province in 
will 
the 


and Mexico. an 


Opportunity. to observe friendly 


spirit of Fort Worth citizenry. sample 
the 
Mexican 


cuisine of choice western and 


delicacies and visit famous 
southwest showplaces. 

Those arriving by air will marvel 
at the magnitude of Amon Carter field. 
and those driving will stop at the 
Will Rogers Memorial Auditorium and 
the 


creat and gentle soul who called Fort 


Coliseum, named in memory of 
Worth “his home away from home.” 

Early arrivals are bound to patron- 
ize the fishing. boating and swimming 
facilities of Ft. Worth’s 


lakes. and take a canter or two alone 


four inland 
the 5,000 acres of parkway. Seven 
well manicured golf courses. including 
the popular Colonial. will also receive 
a heavy play. Other delegates will 
make it a point to visit the nation’s 
Art 


ter. Those who bring their youngsters 


most modern and beautiful Cen- 
must see the Children’s Museum with 
its mementos of the old west. 

Perhaps more famous is its philoso- 
phy that “all work and no play make 
any city a dull city.” So Fort Worthers 
take time out to play. The effervescent 
spirit of the cowhand permeates the 
air. Come on and join the fun! 


AT FORT WORTH! 


1958 NIRA 
CONFERENCE COMMITTEE 


Conference Council: 


1. B. Hale. Co-Chairman 

T. G. Croft. Co-Chairman 

C. J. Hall. Secretary 

Bill Parrish. Council Member 
Ike Pemberton. Council Membet 
Hank Wendorf. Council Member 
M.A. Stewart. Council Member 


Committee Chairmen: 


Budge Lee. Arrangements 
Jim Budros. Program and 
Entertainment 
John Watson 
Joe Ellis 
Dick Craig 
Ralph Wagner 
Flovd Purvis. Housing 
Roy Jarl. Housing 
Winnie Leonard. Ladies Activities 
Mary Smith. Ladies Activities 
Larry Hayes, Promotion. Publicity 
and Souvenirs 
Sam Keith. Reception 
Bruce MeHarg. Registration 
Bob Janes. Regional Caucuses 
John Hardy. Sergeant-At-Arms 
Mel Gross, Exhibit Hall 
B. R. Main, Tours 
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CONFERENCE HIGHLIGHTS= 


SUNDAY—2 P.M.—OPENING SESSION 


Darrell Royal. head football 
coach of the University of Texas. 
will be the keynote 
speaker. The 33-year old football 
tactician All-American 
honors as Oklahoma's great quar- 
terback in 
Wilson Sporting Goods advisory 
speak on “The 
Values of Competitive Athletics.” 
NIRA president) Ken Klingler. 
co-chairmen T. G. Croft and I. B. 
Hale and Ft. Worth dignitaries 
will lead the official 
festivities, 


opening 
who won 
1949. is a member ol 


staff. and will 





welcoming 


Darrell Royal 


MONDAY—NIRA LUNCHEON 


August C, 
dent and manager of 
Fort Worth, a Division of Gen- 
eral Dynamics, luncheon speaker. 


Esenwein, Vice-presi- 


Convair 


litle: “Advancing With The 
Times.” During the War, he 


served with the AAF Air Material 
Command, attaining the rank of 
Lt. Col. Later he helped form 
Aviation Maintenance Corp. at 
Van Nuys, served as 
VP and Manager until 
1949. Esenwein came to Convair 
in September, 1950. For the past 
6 years he has been 
Manager, elected VP in 


Cal., and 
General 





Division 
August C. Esenwein 1953. 


MONDAY—8 P.M.—GENERAL SESSION 


Martin Hughes of 
tionally known humorous speaker, 
will 


Chicago, na 


entertain members and 
guests at the NIRA General S 
sion on Monday night. Mr. 


AS. 


Hughes, whose originality and 
flair for story telling have won 


him guest appearances on all ma- 
jor networks, is rec ognized as one 
of the top ranking humorists on 
the American platform today. 
Truly one of our most amazing 
after-dinner speakers, Martin 


Hughes is a humorist with a big 





surprise for delegates and their 


Martin Hughes wives who will enjoy the program. 


TUESDAY—2 P.M.—GOLF CLINIC 


Lord Byron “Mr. Golf” Nelson, 
who ran out of competition after 
winning Il consecutive tourna- 
ments in 1945, will conduct a golt 
clinic and demonstration for dele- 
gates that 
pointer for 
alike. Still a 


wolf, Nelson is constantly in de- 


will provide many a 
“pro and amateur 


fabulous figure in 


mand for exhibitions and advice 
as a member of MacGregor’s ad- 
visory and technical staff. He has 
also succeeded Bobby Jones as 
“host” player at the Masters—he 
has brought in six winners, be- 





sides winning it twice. 


Byron Nelson 
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TUESDAY—8 P.M.—FRONTIER PARTY 


Homer and Jethro, 


America’s a- 
vorite country comics, will em: ve 


the Nights in the Old West Fron- 


tier Party to be held after ‘ne 
( huck Rodeo it 


Convair’s recreation area, Dur ag 


Wagon and 


their varied career, they played 
the Chicago Theater 
and were asked to appear as 
guests on the WLS National Born 
Dance in 1948, As Homer puts it: 
“We were told they'd let us know 
if they wanted us to stay. Noboy 
let us know, so we're still her 


in Chies zo 


Twenty-five years in show b 


Homer and Jethro ness and going strong! 


WEDNESDAY—NIRA LUNCHEON 


Dr. Shane MaeCarthy, Director of 
the President's Council on Youth 


Fitness, speaks at the NIRA 
luncheon on: “Youth Fitness, A 
Challenge to Industry.” A native 


of Ireland, MacCarthy has held 
many responsible posts in federal 
agencies. He has been national tit 
ness chief since his appointment 
in September, 1956. He brings to 
his job a firm conviction that ft- 
ness is an essential of good living 
‘Recreation 
must be recognized as an integral 
part of life if we are to attain 
proper individual fitness.” 


in a modern society. 


Dr. Shane MacCarthy 


WEDNESDAY—2 P.M.—BUSINESS MEETING 





NIRA 1957-8 Board of Directors and Editorial Board of Recreation 
Management will have some new faces after the election of officers 
and Board members at the business meeting to be held at 2 P.M. on 
Wednesday. President, four vice-presidents, and eight new Board 
members will be elected. 


WEDNESDAY—7 P.M.—BANQUET 






GRAND FINALE of the 17th International Conference will be the 
banquet Wednesday evening. This scene, part of the crowd last yecat 
at the Hotel Sherman, Chicago, is an example of the “big doings” 
scheduled for Fort Worth. The floor show of name acts will be 
sponsored by the Natl. Assn. of Amusement Parks, Pools and 
Beaches. 
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SiXTY COMMERCIAL EXHIBITS 
CISPLAY WARES-SERVICES AT CONFERENCE 


ike Close, MacGregor Co., Cincin- CONVERSE RUBBER CO. 40 NIRA FISH-A-RAMA 18 
ni chairman of the NIRA Exhibitors’ 2000 Mannheim Rd., Melrose Park, Ill. Kentucky Lake, Paris, Tennessee 
(oomittee, elected at the Chicago con- CROSMAN ARMS CO. INC. 50,51 NORTHWEST AIRLINES, INC. 49 
fercuce. will head up an impressive West Church St., Fairport, N. Y. 18S University Ave., 2. Past 1, Mina 
arav of over sixty exhibits of products J. deBEER & SON 31 OVERSEAS NATIONAL AIRWAYS 9 
| ester seit = aan me onion 66 Orange St., Albany 1, N. Y. 11 West 42nd St., 31st Fl., New York 36, N. Y 
seccveline dveatian "EASTMAN KODAK CO. 58 PAN AMERICAN 
. “Me , ye 1 “ . . ' 400 Plymouth Ave. N, Rochester 4, N. Y. vom AIRWAYS , 3 
» allow delegates ample Ime to EMPIRE PR D CING CO. 22 23 ridge Plaza, N. Long Island City, N. Y 
vl each gy 7 full 0 “ — 1207 Grand _ a City, Mo. meee sang a a 8 
ference time has been scheduled 10 FiWE ENTERPRISES 8 oe 
addition to specialty demonstrations — 1023 Victory Place, Burbank, Cal. perfor co. . 6 
and social events. FILMS INCORPORATED . eee 24 
EXHIBITS SCHEDULE 1150 Wilmette Ave., Wilmette, Ill. Catiadeieain € o - ; ‘ 
SUN., MAY 18 THE FLYING TIGER LINE, INC. 27) ign Conteccnce Committen 
2:00 to 2:00 p.m. 60 East 42nd St., New York 17,N. Y. 


RAWLINGS SPORTING 


3:00 to 4:00 p.m. THE HANNA MEG. CO. 30 Goons Co. 45 


5:30 to 6:00 p.m. Athens, Georgia 2300 Delmar Blvd., St. Louis, Mo 
8:00 to 9:00 a.m. 1017 University Drive, Ft. Worth, Texas ’ 55 
10:30 to 11:30 a.m. HILLERICH & BRADSBY CO., INC. 34 grew storm Recs pewoit, Mich 
2:00 to 3:00 p.m. 434 Finzer St., Louisville 2, Ky. 
4:30 to 5:30 p.m. LANSEAIR TRAVEL SERVICE, INC. 9 a . 21 
7:00 to 8:00 p.m. 1026 17th St. N.W., Washington, D. C. 708 Frankfort Ave., Cleveland 13, Ohio 
TUE., MAY 20 KWIK-KAFE COFFEE SERVICE 14 THE SEVEN-UP CO. 42, 43 
8:00 to 9:00 a.m. 803 ion oS. EEO Dy FOR 93 1300 Delmar Bivd., St. Louis 3, Mo. 
10:30 to 11:30 a.m. ayant A. G. SPALDING & BROS. 47 
WED. MAY 2] est Lincoln St., Tullahoma, Tenn. ; 
" THE MAC GREGOR CO. 35 Chicopee, Mass 
8:00 to 9:00 a.m. 4861 Spring Grove Ave., Cincinnati 32, O SPECIALIZED TOURS, INC. 10 
10:30 to 11:30 a MILLER BREWING CO. 59 501 Fifth Ave., New York 17, N. Y 
ADIRONDACK BATS INC. aa 4000 West State St., Milwaukee, Wis. TABLE SOCCER LIMITED 20 
AMATEUR’ conreai Y. NAT NAST 224 N. Brooks St., Madison, Wis 
BOWLING SHIRTS INC. 48 
ASSOCIATION 26 1239 Broadway, NYC ake 
1] Hill St., Suite 201, Newark 2, N. J (mailing add. 816 Central, Kansas City, Mo.) 
AMERICAN BOWLING NATL. ASSN. OF AMUSEMENT TRANSPORT & TRAVEL 
CONGRESS 46 PARKS, POOLS & BEACHES 57 CONTRACTORS, INC. 5 
1572 East Capitol Drive, Milwaukee 9, Wis. 203 N. Wabash Ave., Chicago | 0G ORIEN Sia SSP TR Sy ES 'Y 
THE ATHLETIC INSTITUTE 29 NATIONAL BOWLING COUNCIL 37 &. W. TUNE CO., INC. 7 
209 South State St., Chicago 4, Ill. 1420 New York Ave., N.W., Washington 5, D. C. 9200 Sovereign Row, Dallas 35, Texas 
AUTOMATIC CANTEEN CO. NATIONAL GOLF FOUNDATION 29 WALDRON & CO., INC. 28 
OF AMERICA 52, 53,54 407 South Dearborn St., Chicago 5, III. P. O. Box 659, Philadelphia 5, Pa 
1430 Merchandise Mart, Chicago 54, Ill. NATIONAL RIFLE WETMORE & SUGDEN, INC. 2 
CHAMPION KNITWEAR CO. 4) ASSOCIATION OF AMERICA 19 Fairport, N. Y. 
115 College St., Rochester, N. Y. 1600 Rhode Island Ave., N.W., WILSON SPORTING 
CHICAGO ROLLER SKATE CO. 36 Washington 6, D. C. GOODS Co. 38 
4458 W. Lake St., Chicago 24, Ill. NEW YORK CONVENTION 2233 West Street, River Grove, III 
THE COCA-COLA CO. 32, 33 AND VISITORS BUREAU 1 WORLD EDUCATIONAL TRAVEL 16 
515 Madison Ave., New York 22, N. Y. 90 East 42nd St., New York 17, N. Y 27 Gerry Road, Brookline, Mass 
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NIRA’S First Lady. Lucille. and husband Ken Klingler. 
President. look forward with anticipation to greeting 
delegates at Fort Worth. The Conference will open ofh- 
cially at noon Sunday. May 18. with the exhibit hall 
opening ceremonies conducted by president’ Klingler. 


The first general session will follow at 2:00 p.m. 








SUNDAY, MAY 18 


‘he 17th international industrial recreation conference 
and exhibit will open officially at noon Sunday, May 18. 
with the exhibit: hall opening ceremonies conducted by 
NIRA: President Ken Klineler. 

The first of four general sessions will follow at 2:00 p.m. 
Official welcoming talks will be given by President Kling- 
G. Croft and I. B. Hale. 
and Fort Worth dignitaries. Darrell Royal. famous head 
coach at the University of Texas. will keynote the Confer- 


ler. conference co-chairmen. T. 


ence Challenge. 

From 5:00 to 4:00 p.m. delegates will have an oppor- 
tunity to visit the sixty exhibits on the lobby and mezzanine 
floors and have their lucky cards stamped for future door 
prize drawings. 

\t 1:00 p.m. delegates will launch into twenty round 
table problem seminars to be held during the four-day 
meeting. Heading the list will be the Organization and 
Operation of Employee Recreation Associations under chair- 
manship of Charles Cunningham. Coordinator Employee 
Activities, U.S. Dept. of Agriculture. Washington, D. C. 

Other topics up for discussion Sunday will be 4dminis- 
trative Aids. under chairmanship of Charles Haggerty. 
Supervisor Recreation Unit. Ford Motor Co.. Dearborn. 
Mich.: Paid and Voluntary Leaders chaired by Mel Byers. 
Toledo. 


Ohio and Activities for Women Employees under the leader- 


Employee Services | Supervisor. Owen-IIlinois. 
ship of Rollin Burns. Chief. Emplovee Services. National 


Security. Agency. Fort George G. Meade. Md. 
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Financing and Budgeting for the Recreation Progren. 
Chairman A. Murray Dick. Director of Recreation. | o- 
minion Foundries & Steel. Ltd.. Hamilton, Ont. 

Opening day sessions will wind up with the alw. vs 
popular evening reception for delegates. wives and exhi 


tors at the Hotel Texas. Host for this vear’s welcom) ig 
party is the Fort Worth Division of Convair. A) Division 
of General Dynamics Corporation, 


MONDAY, MAY 19 


Activities get off to an early start Monday at 7:00 an, 
The Consolidated Electrodynamics Corporation. in. rec 
nition of the support and cooperation afforded Ken Kling: 
ler as national president during the year, will entertain all 
those who signed a new member at the now famous 
Champagne Breakfast. started last’ year by Thompson 
Products, Inc. The breakfast will be preceded by a wake-up 
splash party in the Hilton hotel pool. 

Following a tour of the exhibit area Monday morning 
discussion groups will tackle the following problems at 
9:00 a.m. under the respective chairmen : 

Handling Company Drives and Special Events. Chair- 
man Oskar Frowein. Recreation Director, Republic Avia- 
tion Corp. Farmingdale. \.Y. 

Vusic in Your Program. Chairman Bert Granville, Ree: 
reation Director. McDonnell Aircraft Corp.. St. Louis, Mo. 

VIRA 


Activities Manager. Thompson Products. Ine. Cleveland. 


Travel Council. Chairman Ben V0 Kozman. 


Ohio. This will be the second meeting of the council. Diree- 
tors with successful travel programs are invited to sit’ in 
and help NIRA’ Associate and Affiliate members in th 
travel business draft a basie travel manual for use of 
NIRA member companies. 


Welcome Luncheon 


From 10:30 a.m. until noon delegates will) have a 
chance. to complete their prize cards with exhibitor. sig- 
natures previous to the first’ drawing at the NIRA 
luncheon and second general session featuring an address 
by A. C. 


of the Ft. Worth division of Convair. The famous aviation 


Esenwein. Vice President and General Manager 


leader will speak on. “Advancing with the Times.” 

The third set of problem areas to be covered starts al 
3:00 p.m. following an hour in the exhibit hall. Subjects 
for discussion and their chairmen are: 

Company Picnics at Amusement Parks, Chairman John 
Bowman. Exec. Seey.. NAAPP & B. Chicago, HL. 

Christmas Parties for Employees’ Children. Chairman 
W. H. Edmund. Director of Recreation. Goodyear Tire & 
Rubber Co.. Akron. Ohio 

The Small Company Recreation Program. Chairman 
Wm. J. Krienitz, Mgr.. Employee Services. Victor Adding 
Machine Co.. Chicago, Il. 

A special Demonstration Class in Handicrafts will also 
he conducted by the Tandy Leather Co. 

The afternoon program closes with an hour of exhibits. 
Following an open dinner period the exhibits re-open at 
7:00 p.m. to be followed at 8:00 by the third general 
session featuring the sensational humorist. Martin Hughes. 


NIRA CONFERNW( 





RICE PROGRAM 


ects 


ohn 








tucuses Will be held from 9:00 pam. “til midnight with 
eivat regional meetings scheduled under the supervision 
of Robert F. Janes, Business Manager of the Chance 
Vought Club, Dallas. Texas. 

his marks the first year for the holding of regional 
caucuses. It will afford delegates from each region an op- 
portunity to meet and talk over their candidates for direc- 
tor as well as those for president and vice-president. 
Candidates will be available in their headquarters for 


appearances before any caucus wishing an interview. 


TUESDAY, MAY 21 


Western attire is the “uniform of the day.” First event 
is a breakfast for NIRA Associate members at 7:00 a.m. 
An exhibit chairman for the 1960 Detroit conference will 
he elected. A report on the 1959 exhibit facilities of the 
Bellevue Stratford hotel in Philadelphia will be given by 
Jim Waldron of Waldron Jewelers of that city. acting as 
the 1959 exhibit chairman. 

The fourth set of round table seminars will get under- 
way at 9:00 a.m. Topics and chairmen are: 

Operation of Employee Parks, Pools and Centers. Chair- 
man Hewitt Gomez. Director. Ethyl Recreation Association. 
Baton Rouge. La. 

lending Trends in Industry. Chairman William Ziegen- 
fus. Recreation Director. Sun Oil Co. Mareus Hook. Va. 

iL mployee Recreation Predictions for the Future. Chair- 
man Clayton Benson, Employee Activities Director, East- 
man Kodak Co. Rochester. N, ¥. 

Pistol and Rifle Shooting Programs. Chairman Frank 
Daniel. Secretary. National Rifle Assn. of American. Wash- 
invton. D.C. 

Following an hour in the exhibit hall. delegates and 
exhibitors alike will board buses. courtesy of the Coca-Cola 
Company. for the trip to Ridglea Country Club. Attired in 
full western regalia the conference committee will preside 
ata real Texas buffet luncheon. 

Heading the sports demonstrations following lunch will 
be none other than Byron Nelson. “Mr. Golf” who will 
present a special clinic. 

\t 5:00 p.m. all hands will have their choice of “west- 
ern locomotion” from the country club to the Convair 
recreation area, Stage coaches. saddle horses. burros and 
Brahma bulls will be ready and waiting for all comers. 

\t CRA delegates and exhibitors will tour the area and 
see employee recreation groups in action in what is one 
of the finest industrial recreation centers in the nation. 


Chuck Wagon Dinner & Rodeo 


\t 6:00 p.m. the triangle will sound the call to chow 
and the famous “COBURN CHUCK WAGON?” will roll in 
front and center. Immediately following a full scale rodeo 
will he staged in the CRA arena with riding. bull-doggine. 
roping. girl barrel racing and bareback riding. 

\t 9:00 p.m. the fiddles will signal a good old western 
hoedown and Frontier Party in the CRA club house. On 
hand to emcee the evening's high jinks will be those kines 
of corn, Homer and Jethro. famous RCA and WLS champs 
of country music. 


WEDNESDAY, MAY 21 


Wednesday the fifth group of round tables will wind up 
the conference problem areas. Meetings and their chairmen 
are: 

Techniques of Good Communications. Chairman John H. 
Leslie. Recreation Director. Minnesota Mining & Mfg. Co.. 
St. Paul. Minn. 

Sports Clinic. Chairman R. F. Nead, Personnel Director. 
MacGregor Sports Products Inc.., Cincinnati, Ohio 

Pet Ideas. Chairman Dean Moneymaker, Recreation Di- 
rector. International Shoe Company, St. Louis, Mo. 

The closing hour for visiting exhibits will run from 
10:30 to 11:30 p.m. Delegates won't want to miss the 
director of the President's Council for Youth Fitness, Dr. 
Shane MacCarthy, who will speak on “Youth Fitness, A 
Challenge for Industry” at the NIRA luncheon. 

Following the luncheon the NIRA’ business meeting 
and election of officers will set the stage for the grand 
finale, the famous NIRA Inaugural Banquet and Floor 
Show. 

This year’s floor show under the auspices of the Na- 
tional Association of Amusement Parks. Pools and Beaches, 
will follow dinner-dancing and introduction of the new 
president and board of directors. 








SPECIAL PROGRAM FOR WIVES 


Under the co-chairmanship of Convair’s Winnie Leonard 
and Mary Smith, the NIRA and Convair Recreation As- 
sociation program for delegates’ and exhibitors’ wives 
opens with a flourish Sunday evening at the big Convair 
welcome reception. 

Monday it's country style breakfast and a morning for 
shopping. The NIRA luncheon is optional. In the after- 
noon, there is a tea and book review at the Fort Worth 
Club. 

Monday evening wives will be guests of NIRA to hear 
the celebrated humorist, Martin Hughes. 

Tuesday breakfast is at the Hilton hotel pool with a 
water, sports and fashion show. At noon it’s cowgirl, 
squaw or fiesta dresses to join their husbands in western 
attire for the luncheon and sports demonstration featuring 
“Mr. Golf’, Byron Nelson, at the Ridglea CC. Then to 
the Convair recreation center for the activities tour, Chuck 
Wagon Dinner, Rodeo and “Night in the Old West’’ 
Frontier party. Plenty of square and round dancing. 

Wednesday's ‘‘coup de maitre’ is a shopping tour in 
Dallas culminating in a style show at Nieman-Marcus, one 
of the nation’s foremost fashion centers. 

In the afternoon many will want to attend the annual 
election and in the evening is the grand finale, the gala 
Inauguration Banquet and Floor Show. 
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Furthering the national growth and development. of 


NIRA president and his board 


outstanding 


employee recreation. the 


annually appoint state industrial recreation 
leaders to serve as state chairmen. 

In addition to assisting companies in their states to start 
employee recreation programs, these state chairmen vie to 


see Who can vet the highest percentage of members from 





NIRA STATE 
LEAD CONFERE 








ALABAMA 
W. O. Kent 
West Point Mfg. Co. 
Shawmut 





INDIANA 
Alfred Obergfell 
Vonnegut Hardware Co. 
Indianapolis 





MONTANA 





CALIFORNIA 
Newton E. West 
Helms Bakeries 
Los Angeles 





IOWA 
Lloyd L. McKinnon 
Lennox Industries, Inc. 
Marshalltown 








COLORADO 
Lloyd A. Smith 
Gates Rubber Co. 
Denver 





LOUISIANA 

Hewitt Gomez 
Ethyl Corporation 

Baton Rouge 





NEW JERSEY NEW YORK 
John Good S. W. Miller Raymond Walsh 
Anaconda Co. Riegel Community Foundation Eastman Kodak Co. 
Butte Milford Rochester 





TENNESSEE 
Robert D. Delius 
Tenn. Eastman Co. 

Kingsport 
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TEXAS 
John Souther 
Mason & Hanger, Silas Mason Co. 
Amarillo 





VIRGINIA 
Rollin Burns 
National Security Agcy. 
Arlington 











E) CHAIRMEN 






their state to attend the national conference. At the regional 
caucuses and annual election of officers they are the spokes 


men for their respec tive states. 


t D a L 7 GATI O N S Chairmen heading up state delegations to Fort Worth 
this year are shown below. Chairmen in the states not 


shown failed to send in thei photos a press lime. 








) 
| DELAWARE 
W. R. Kelk 
E. |. duPont de Nemours & Co. 
Wilmington 





MICHIGAN 
Thos. C. Kanary, Jr. 


The Dow Chemical Co. 


Midland 





OHIO 
Earl Schreiber 
Timken Roller Bearing Co. 
Canton 





WEST VIRGINIA 
E. J. Kaiser 
International Nickel Co. 
Huntington 





FLORIDA 
Summers Jarrett 
The Chemstrand Corp. 
Pensacola 





MINNESOTA 
Warren Wallgren 


Theo. Hamm Brewing Co. 


St. Paul 





PENNSYLVANIA 
S. W. Rubenstein 
Philadelphia Elec. Co. 
Philadelphia 





WISCONSIN 
Walter P. Sprangers 
Allen-Bradley Co. 
Milwaukee 





GEORGIA 
Robert A. Turner 
West Point Mfg. Co. 
West Point 





MISSOURI 
Dean Moneymaker 
International Shoe Co. 

St. Louis 





SOUTH CAROLINA 
W. M. Wilbanks 
Riegel Textile Corp. 

Ware Shoals 








CANADA 
A. Murray Dick 


Dominion Foundries & Steel, Ltd. 


Hamilton, Ont. 


RECREATION MANAGEMENT, MAY 1958 21 





ANNUAL ELECTION OF NIRA OFFICERS 
SET FOR WEDNESDAY, 3:00 P.M. 


NIRA highlight of the conference is the annual elec- 
tion of officers which will be held Wednesday afternoon 
in th 
the third under the revised regional representation plan 
inaugurated at the New York conference in 1956, 


Hotel Texas ballroom. This year’s election will be 


Eight Directors to be Elected 

To fill the vacancies left by the outgoing directors, the 
first order of business will be the election of eight new 
directors. one from each region, for a two year term, They 
must be nominated by a voting delegate from their region. 
and are elected by popular vote of the entire voting dele- 
gation. All candidates must be present to be eligible. All 
voling members in good standing are eligible to run with 
the exception of the following eight directors elected last 
year in Chicago. who hold office for another year. They 
are: 

Region I—Ken Klingler, Consolidated Electrodynamics 
Corp.. Rochester. N. Y. 

Region I]—Martha_ L. 
Columbus, Ohio 

Region I][—Walter Dowswell. Motorola. Inc... Chicago. 
Ul. 

Region I\ 
Region \ 
waukee, W is. 
Region VI 
Dallas. Texas 
Region VIl—Charles G. Boyle. Northrop Aircraft, Inc.. 

Hawthorne. Calif. 
Region VIIL-——Wm. I. La Bute. Automatic Canteen o 
Canada Employees Association, Scarborough, Ontario 


Daniell. Nationwide Ins. Co.. 


G. M. Matlack. Aro, Inc., Tullahoma, Tenn. 
Herb Ferguson, The Falk Corporation, Mil- 


Robert F. Janes, Chance Vought Aircraft, 


National President 

Under the Bylaws, following election of the eight new 
directors, a total of twenty-three men are eligible to run 
for the coveted office of president. This includes the seven 
retiring directors, the eight holdover directors and the 
eight newly elected directors. A majority of the votes cast 
is sufficient for election. The office of president is confined 
to one term. 

Four Vice Presidents 

Following the election of the president. four vice-presi- 
dents are elected from the slate of hold-over directors plus 
the newly elected directors. a total of 16 candidates. Of 
those nominated, the four candidates with the highest 
number of votes are elected for a one year term. 

Appointed Offices 

Two offices on the board—Treasurer and Director of 
Research—are filled annually by the appointment of the 
president. The appointments are subject to the approval of 
the board of directors. 

Committee Chairmen 

Chairman of this year’s Nominating Committee is imme- 
diate past president. Ben Kozman, ‘Thompson Products, 
Inc., Cleveland, Ohio. His committee consists of past presi- 
dents C. A. Benson, Eastman Kodak Company. Rochester. 
N. Y., A. H. Spinner, Armstrong Cork Company, Lancas- 
ter, Pa., Carl Klandrud. Allis-Chalmers Mfe. Co., Milwau- 
kee, Wis.. William T. Prichard. General Motors Corp.. 
Detroit. Mich.. Ralph Isacksen. J. P. Seeburg. A Div. of 
Fort Pitt Industries, Inc.. Chicago. UL, and W. H. Ed- 
mund, Goodyear Tire and Rubber Co., Akron, Ohio. 
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The seven directors shown above were elected in 1956 and 
will be completing two years of service on the board at Ft. 
Worth. They are left to right: 

Seated, Vern F. Peak, Kaiser Steel Corp., Fontana, Callif., 
Joseph J. Riley, Jr., Associated Spring Corp., Bristol, Conn. 
and Ralph Carter, Georgia Lockheed Aircraft Corp., 
Marietta, Ga. 

Standing, Wm. C. F. Ziegenfus, Sun Oil Company, Marcus 
Hook, Pa., Verne Vaught, Continental Steel Corp., Kokomo, 
Ind., T. G. Croft, Convair, Ft. Worth, Texas and John H. 
Leslie, Minnesota Mining & Manufacturing Co., St. Paul, 
Minn. 


Harold Kerst. Union Carbide Chemicals Co., Texas City, 
Texas is chairman of the Election Committee. Assisting 
him at the polls will be eight regional representatives. 
Bid Edmund, Goodyear Tire and Rubber Co. has been 


named official parliamentarian by president Klingler. 





“Well done, Ken!’’ 


KLINGLER AMASSES AMAZING RECORD 
AS 1957-8 N.I.R.A NAT‘L. PRESIDENT 


Ken Klingler, assistant personnel director and rec- 
reation coordinator of Consolidated Electrodynamics 
Corp., Rochester, N. Y. with 300 employees, was 
elected to NIRA‘s highest post in June 1957 at Chi- 
cago. 


Twenty-four hours after his election things began 
to happen RECREATION MANAGEMENT was 
launched in one of the most significant changes in the 
Association's services in the last ten years. A success- 
ful one-day workshop was sponsored for the first time 
in Canada. His speeches at the Milwaukee County 
Industrial Recreation Council, the Detroit and Phila- 
delphia one-day workshops let his audiences know 
that here was a real champion of employee recrea- 
tion and NIRA. 


January found him in Chicago helping to foster 
NIRA‘s first Travel Council. In February he won the 
hearts of west coast members with a great showing 
at the Fresno conference. He has tirelessly advanced 
our membership goals with a nationwide drive and 
under his leadership one of our finest national con- 
ferences has been put together. 


When Ken turns over the gavel at the Inaugural ban- 
quet in Fort Worth, a grateful membership will say, 
“Well done!” 














Lad 














AVOID the “Middle-Man” Tour Operator 
AVOID Having Your Tour Tossed Around by “Sub-Contracting” 


WE (and Only WE) HANDLE YOUR TOUR FROM BEGINNING TO END 


Deal with a man who knows your problems (Six years Personnel-Trng Exp) 


] j Ni | Y N C he Master's Degree, Psychological & Community Services 
Doctorate, Human Relations 


No other person you will have talked to has the record Not too late—for °58; just in time—for °59 


experience personally organizing, promoting & conduct- Be sure your group will materialize: Once knowing your 


ing group tours plant/organizational set-up WE PROVIDE Sure-Fire 

(16 to Europe; 4 to Caribbean; 2 to So. America; 2 folders, bulletin-board cards, Organize & Operate “Travel 

Renuad. World) Rallies” with movies, refreshments, speakers, door prizes 
‘ —AND—PART TIME SALES & CLERICAL HELP 

Personal-Personel handling limits us to dozen tours per (ABSOLUTELY NO CHARGE OR 

year. Commission us now to handle your tour RESPONSIBILITY TO YOU) 


WORLD 
a olUrey-Walely-Ve 
TRAVEL 


7th yeak-specializing group tours exclusively 


(1) EUROPE (5) BERMUDIAN 
Shannon, Lendoa, Speetal Summer Holiday 
Amsterdam, Brussels, - £325.00 
Dusseldorf, Golegne, Bonn, SS , 
Luxembourg & Pari. 
(From $498.00) 


choose anyone (Cor more) 
of our big 5 


_ <2) WEST COAST (All by Air; 16 of 23 days; From New York to New York— @) MENICO FOU 
Los Angeles, Holly woed, Mexico City, Coernavae. 


San Diego, Via Juang, (Cities lying enroute possibly somewhat less) Taxco, Desert Liew" 
San Francleco, Las Vegas, ' Xochimileo, Sink. Ch., 


(From $295.00) (We arrange.atwedutéd price trp. & accmd. from’ ptant-toffrom N. Ys) Guadalupéy Agapateo 
(Hawatie-3 dayes-8279.00) é : 1.06 
- (3) .CARIBBEAN SPECIAL 


Miami, Nassau, HaVaws 
(From 8275.00) 


T—The a ‘a : i 
R—Right Unbeatabte oe ‘LY N C H —a" 


A—Answer One-day; Weekend; Mid- 


Week—Baseball. Theatre N.I.R.A. Conference, Ft. Worth, May 18-21 


V—Vacation 
E—Employees 
L.—Like 


(For 1958 Tours—Phone/Wire COLLECT) 


tear out and save for future use 


| 
| 
Parties | 
| 
| 
' 


WORLD EDUCATIONAL TRAVEL, 27 Gerry Rd, Brookline, Mass. e (HOmestead 9-0097) 
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Day Camp 


S 


Jun Oil Company’s 10-week Day 
Camp program has attracted nation- 
wide attention as an outstanding ex- 
ample of a modern employee relations 
recreation program. Some 2000 chil- 
dren between six and fourteen years 


































of age take part in five two-week camp 
periods held in July and August. 

Last summer, the Marcus Hook, 
Pennsylvania, refinery of Sun Oil Co. 
replaced their company picnic with a 
free day camp for employees’ chil- 
dren. They found that the day camp 
program offered more for both chil- 
dren and parents than the customary 
picnic. 






,. 
SUN OIL COMPANY'S 10-week Day Camp attracts some 2,000 children between 
six and fourteen years old in the five two-week periods in July and August. These 
youngsters study Indian lore, make headbands in preparation for Parents Night. 





In addition, it gave management a 
new avenue toward better employee 
relations. 


+ 





bs eet Employees Back Program 
aie tee Ee Bin The Sun Employees Athletic Asso- 
oe ew we. 2 a, ; ne Sun Emp oyees thletic $80 
were” oe her et ciation and the Sunoco Recreation 
id. ry: ‘ Association spearhead employee par- J 
ticipation in the Day Camp program. &§ 
Wm. C. F. Ziegenfus, recreation di- 
rector at the Marcus Hook Refinery 
says: “This program was studied and 
evaluated for almost one year by the 
A. A. and Sunoco Recreation officers.” 


~ athe 





, ean ae 





NES , Typical of the many words of praise 
FREE BUSSES pick up children and take FLAG RAISING CEREMONY ss starts about the Day Camp was a letter from 


: : a parent: 
them home in the afternoon. Counse- each day at 9:30 A.M. Children are “Coals Yedien Penns Wen 




















lors ride with children in each bus. given T-shirts which identify camp. Night) was a fitting climax to a well- 
organized, completely enjoyable — two 


weeks, 

“My daughter returned each day 
bubbling over with enthusiasm, and 
that in itself is a compliment to your 
work because believe me, girls of ten 
are not easily pleased. 

“From the first day I put her on the 
bus with confidence, knowing she was 
so well supervised.” 

Another parent wrote: 

“We feel that it was an unusual 
opportunity for her to enjoy healthful, 
delightful outdoor activity, socializing 
with other children and adults who 
were total strangers, and yet know 
that the care and supervision was only 
the best, from the prompt bus service 
to the end of each day’s activities.” 


ile : An added postscript to the letter 
BASKETS FOR COUNSELORS hold ma- OUTSTANDING CAMPERS receive me than ths. deena 
terials for the day’s activities, which awards from Refinery Manager C. child whose comment was: “Tell them 
include games and crafts for indoors Calvin Naylor at final Parents Night at it was wonderful. I sure miss Aunt 


‘ Emily.” 
or outdoors. end of camp session. 








: i. om 
wT oe 
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: How To Run A Successful Children's Christmas Par 
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SERVICEMEN'S GIFTS 


10200 GRAND RIVER AVE. 
DETROIT 4, MICHIGAN 


ORGANIZATION SERVICES, Inc. 


WeEbster 3-9219 





For Picnics, * Christmas Parties, *Open House, * Sales Events 


The Chest itself is sturdy 300-lb. paper-board, 26” x 15” x 15%”. Gaily decorated in the 
pirate treasure chest theme, this box is a permanent prize that can be used and reused. 


STYLE A—Contains 432 novelties, average retail value—10¢ each. Includes balls, puzzles, 
coloring books, jump ropes and other novelties. Moan to all children age 2 to 14. 
Price each chest complete. . 

STYLE B—Deluxe chest of 25 toys, average $2. 00 jai vil Total retail value $50. 00 
Includes cameras, binoculars, cars, dolls, etc. 
Price each chest complete 

STYLE C—Deluxe chest of adult gifts. Total retail value $50.00. Includes household gift items 
such as salad sets, salad bowls, knives, salt and pepper shakers, playing cards, 


golf balls, etc. 
Price each chest complete 


10200 GRAND RIVER AVE. 
DETROIT 4, MICHIGAN 


ORGANIZATION SERVICES, Inc. 


ste 3-9219 
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Picnic Dropped 

Early in the year, C. Calvin Naylor, 
Refinery Manager, announced: “The 
annual picnic normally held in June 
will be discontinued. The day camps 
provide a balanced program for em- 
ployees’ children and round out the 
family’s participation in our recrea- 
tional program. At a family campfire 
night ending each two-week camp pe- 
riod, youngsters will be recognized for 
their achievements.” 


Balanced Schedule 
and Program 

Sun Oil Co’s Day Camp incorporates 
all the features of a regular summer 
camp except for overnight lodging. 
Free buses pick up the children and 
return them in the late afternoon. 
Counselors ride with the children to 
help observe safety and good conduct 
rules. 

Two weeks before the start of each 
camp period, parents in a particular 
geographic area are mailed a letter of 
instructions for their children, includ- 
ing a map of the free bus routes, and 
a participation form for their signa- 
ture. 

Children spend six and a half hours 
a day at the camp during the two 
weeks. Camp hours are from 9:30 a.m. 
to 3:45 p.m. Monday through Friday. 


+. : 
GAMES AND INSTRUCTION in both 
team and individual sports provide re- 


warding experiences for the youngsters. 
They have wide choice of sports. 


Sun Oil Company free Day Camp for employees’ children 


is outstanding employee relations recreation program. 


Substitute for Annual Picnic? 


With a program designed specifi- 
cally for each age group, the children 
are divided upon arrival into five 
groups: boys and girls 6-7-8; boys 
9-10-11; girls 9-10-11; boys 12-13-14; 
and girls 12-13-14. 

Children are issued T-shirts, which 
both identify the Day Camp in the 
community and serve as souvenirs for 
the children. 


Rain or Shine 
Sun Oil’s excellent recreation facili- 
ties aid the success of this project. 
Ninety wooded acres and developed 
including 
ming pool, game courts and ball fields, 


recreational areas. swim- 
provide the site for the program. In 
case of rain or of sessions requiring ar 
indoor area, there are more than 2,000 
sq. ft. of indoor space available. 


Varied Program 

Activities are divided by age groups. 
allowing for story-telling, bean bag 
games and scavenger hunts for the 
smaller children, with softball, tennis, 
baseball and other sports for the older 
boys and girls. 

Other activities 
and stunts, nature hiking, 
swimming, square dancing, junior 
olympics, organized singing, archery, 


include tumbling 


studies, 


and amateur shows. 


NATURE STUDY: Counselor tells young- 
sters about turtle found in the woods 
at Day Camp. On hikes, youngsters 
learn to identify animals and trees. 


Each child is also given a chance to 
enroll in a camp club such as photog- 
raphy, dancing, first aid, astronomy, 
checkers, or dramatics. 

Activities are scheduled for four 
periods a day, two before and two 
after lunch (children bring their own 
lunch and the company provides bev- 


erages). 


Professional Staff 

Success of this type of program de- 
pends very greatly upon the caliber of 
the counselors. Sun secures the best 
available—college physical cducation 
instructors who have camping experi- 
ence, and college seniors majoring in 
physical education. 

Counselors receive specific training 
in their duties, including a detailed 
manual of instructions and procedures. 


Parents Participate 

Parents participate by attending a 
Parents Night celebration at the close 
of each two-week period, at 
which time awards are presented the 
Outstanding Campers and all children 
receive a certificate of attendance. 

Sun Oil’s experience indicates that 
this is a method of reaching all em- 
ployees’ families that may be an im- 
provement on the traditional one-shot 
company picnic. 


camp 


SUN OIL DAY CAMP COUNSELORS 
gather before day's work starts. Young- 
sters call counselors ‘‘aunt’’ or ‘“‘uncle.”’ 
Staff members are all professionals. 
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Ford Co. Green Thumbers 
Hold In-Plant Display In 
Fall Flower Festival 


Ford Motor Company, Aircraft En- 
gine Division, Chicago, has seen the 
growth of another grass-roots em- 
ployee recreation activity—the Green 
Thumbers Garden and Flower Club. 

It started over a cup of coffee. Sev- 
eral home owners were discussing 
their 
lems. 


gardening and landscaping prob- 
They thought it would be nice to 
have a club of their own at which 
they could exchange ideas. 

The company Recreation Depart- 
ment helped them organize. Company 
bulletin boards and newspaper stories 
invited anyone interested in gardening 
to meet in the Recreation Center. 

By the second meeting, 25 eager 
gardeners had set up an organization, 
complete with officers, rules, and an 
application for entry into the Em- 
ployee Recreation Association. 

Club members’ _ interests 
from beans to begonias. One was a 
lawn and flower expert; another be- 
longed to the Community Dahlia So- 
ciety. One man was an expert in soils 
and fertilizers; one lady and her hus- 
band had a large vegetable garden. 


ranged 


Besides exchanging ideas on how to 
grow things, club members traded 
precious prize seeds and plants. They 
held demonstrations on how to plant 
and care for various types of flowers. 

Even though most meetings were 
held indoors, members saw to it that 
soil was available in pots or tubs for 
the demonstrations, so that everyone 
could participate in plantings. 

On one of the club excursions to a 
local flower show, they decided to hold 
a flower show of their own. 

Tables were set up in the corridor 
by the main cafeteria, with space for 
flowers and vegetables in many classifi- 
cations. A committee was appointed to 
screen entries. Judges were selected to 
award ribbons. A “show committee” 
of volunteers set up the displays, had 
programs printed, and manned the 
display during the show. 

At least 5,000 employees viewed the 
1957 “Fall Flower Festival” during 
the two-day period. 








For Golf Practice Cages 


“ps picker” 


Star Co.—Litchfield, Mich. Lincoln 2-2022 
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Employees in Ford Motor Company’s 
Aircraft Engine Division, Chicago held 
their 1957 “Fall Flower Festival’ in the 
corridor in front of the main cafeteria. 
Judges study entries to select award 
winners, vegetables or flowers. 


NATIONAL 





SPORTING 


716 N. RUSH STREET 


i Fact 02 Ravcy 


Green Thumbers Garden and Flower 
Club members compare notes at the 
flower show. At least 5,000 employees 
viewed the show over a two-day period. 
Ford employees feel that ‘‘people who 
recreate together work well together.’ 





GOODS ASSOCIATION 


CHICAGO 11, ILLINOIS 








GO BIG LEAGUE... 
GO MACGREGOR 


When you use MacGregor athletic equipment you're going Big League all the 
way. MacGregor has been ““The Choice Of Those Who Play The Game” since 1875. 


TENNIS 


Custom-fashioned MacGregor Tennis 
Rackets provide the performance and long 
life that you expect of the champion 
in sports equipment. Eleven distinctive 
models. USLTA-approved tennis balls. 


Backed by more tournament 
wins — national, regional and 
local, MacGregor is the 
world’s most wanted golf 
equipment . . . truly “The 
Greatest Name In Golf.” For 
woods, irons, balls or bags 
select MacGregor. 


= 


UNIFORMS 

See your MacGregor 
dealer for complete range 
of carried-in-stock or 
tailored-to-order softball 
and baseball uniforms. 
MacGregor is “Tailor to 
the Major Leagues.” 


BASEBALLS and SOFTBALLS 


There’s a MacGregor ball to fill your 
needs—13 baseballs and 15 softballs to 
choose from. MacGregor has the ball 
in the range to fit your program. 


BASEBALL SHOES 


In all baseball or softball there's no finer 
shoe than MacGregor . . . for comfort, 
long life and smart appearance. See your 
dealer’s entire MacGregor line to select 
the right shoes for your teams. 


PLYLON RUBBER COVERED 
INFLATED BALLS 


Rugged MacGregor rubber cov- 
ered basketballs, volleyballs, and 
soccer balls, are “big league” in 
every way. Easier to maintain 
and longer lasting. 


See the complete MacGregor line at your Mac- 


Gregor dealer’s or write for illustrated catalogs. 


THE MACGREGOR CO., 4861 Spring Grove Ave., Cincinnati 32, Ohio 


BASEBALL @ FOOTBALL ® BASKETBALL © GOLF @ TENNIS 
VOLLEYBALL © SOCCER @ TRACK @® BADMINTON 
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Playground 


Proper Selection of 






Kquipment 


By NORMAN R. MILLER 


Vice President 


American Playground Device Company 


Many industrial corporations are 
just beginning to realize that 
children’s playgrounds are an es- 
sential part of the company rec- 
reation program. 

General Motors, at several of 
its production plants, has added 
playgrounds for employees’ chil- 
dren and found them unusually 
popular. At National Cash Regis- 
ter the experience has been simi- 
lar. Employees at these plants 
feel that the company is doing its 
full share in providing places for 
their children to play. 

One of the principal considera- 
tions in planning a children’s 
playground is the selection of 
equipment. Every piece of appar- 
atus has a specific function and 
must be related to specific age 
groups. Swings, slides, see-saws 
and other playground apparatus 
keep the children occupied on the 
play or picnic grounds while their 
parents are enjoying golf, horse- 
shoes, or other sports. At the 
same time, playground equip- 
ment provides health and muscle 
building fun and exercise for the 
youngsters. 

The ideal playground should 
incorporate a primary area for 
children 2 to 6 years old; a junior 
area for 6 to 10 year old chil- 
dren; and a senior area for chil- 
dren 10 and over. Because small 
children have a short attention 
span, they must engage in many 


CASTLE TOWERS, like the one shown 
at the top left, satisfy the child’s natural 
urge to climb during early childhood. 
Slides, like the one shown at the left, 
are one of the most popular pieces of 
equipment for all ages. Small children, 
because they have a short interest span, 
need a variety of activities to maintain 
their interest. 


activities of brief duration to 
maintain their interest. A variety 
of playground apparatus, which 
permits the boys and girls to 
move quickly from one unit to 
another, makes the play area 
more intriguing to them. 

Swings, slides, and other units 
should be installed in line or in 
batteries. This grouping of units 
conserves ground space for the 
essential free play areas. It also 
provides a neater, more orderly 
appearance with added safety for 
the children. 


Selection of Basic Units 

In equipping the children’s 
playground, it is advisable to se- 
lect the basic units first—swings, 
slides, castle towers or castle 
walks, see-saws, and merry-go- 
rounds. 

In the primary area, a swing 
set with chair-type nursery seats, 
installed on a 7-foot frame, is 
recommended for the tiny tots. 
An 8-foot swing set, with rubber 
safety seats, will suit the older 
children in the primary group. 
Larger swings are suitable for 
junior and senior play areas. 

Slides are a constant source of 
fun for children and should oc- 
cupy a prominent place on any 
well-organized playground. Plat- 
form heights and chute lengths 
should be graduated for the vari- 
ous age groups as follows: Pri- 
mary, 5-foot platform and 10- 
foot chute, or a 6-foot platform 
and a 12-foot chute; junior, 8 
foot platform and 16-foot chute; 
and senior, 10 or 15-foot plat- 
form and 20 or 30-foot chutes. 

In early childhood, the larger 
muscles of the trunk, arms and 
legs are more developed than the 
smaller muscles of the hands and 


























































feet. At this stage of growth, 
boys and girls need, besides run- 
ning-jumping activities, the 
climbing exercises provided by 
play on castle towers and castle 
walks. The castle tower, a series 
of vertical and horizontal bars, 
satisfies the child’s natural urge 
to climb. Proper sizes should be 
selected for each of the three age 
groups. 


Another playground favorite is 
the castle walk, which combines 
} the climbing action of the castle 
' tower with the arm and shoulder 
exercises offered by the horizon- 
tal ladder. The primary unit has 
a 7-foot tower and a 6-foot walk; 
the junior-senior unit, a 7-foot 9- 
inch tower and an 8-foot walk. 


See-saws in the portable rocker 
type, 18-inches high, are recom- 
mended for the primary area. 
Stationary see-saws, equipped 
with boards 10-inches wide and 
10-feet long, and 20-inches above 
the ground, are designed for the 
junior area. Units with boards 
12-inches wide, 12-feet long, and 
20-inches above ground, should 
be used for the senior area. 


And, of course, one of the most 
popular devices on the children’s 
playground is the merry-go- 
round. Two sizes are recom- 
mended: one size for smaller chil- 
dren has a safety platform and 
will carry 25 youngsters; a larger 
size, carrying 40 children, is rec- 
ommended for older youngsters. 
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RECOMMENDED PLAYGROUND EQUIPMENT SIZES 


Here are the recommended sizes of playground equipment for 


the primary (age 2 to 6 years), junior (age 6 to 10 years) and 
senior (age 10 and over) play areas: 


Primary Junior Senior 

Equipment Item 2-6 years 6-10 years Over 10 
SWINGS 

Height 7 to 8 10’ 12’ to 14’ 
SLIDES 

Platform Height 5’ to 6’ 8’ 10’ to 15’ 

Chute Length 10’ to 12’ 16’ 20’ to 30’ 
CLIMBING UNITS 

Height 7’ 9” 9’ 9” 
HORIZONTAL LADDERS 

Height — 6’ 7’ 6” 

Length — 12’ 16’ 
TRAPEZE BARS 

Frame Height — a 7’ 6” 

Bar Height — — Adjustable 
PARALLEL BARS 

Height — — 5” 

Length — ee 10’ 
SEE-SAWS 

Board Length 10’ 12’ 

Board Width 10” 12” 








All of these units, described 
above, are basic playground de- 
vices. It is highly recommended 


- that the children’s playground be 


equipped with all of these pieces 
of equipment for each age level. 
Later on, other apparatus can be 


SWING SETS with chair-type nursery seats are recommended for the small 
children due to their added safety. The children’s playground should include 
separate swings for primary, junior, and senior age groups. 
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added to make the playground 
more varied and _ interesting. 
These supplementary units in- 
clude ocean waves, flying rings, 
horizontal ladders, parallel bars, 
and trapeze bars. 


SWIMMING equipment like this plat- 
form with triple diving units meets the 
needs of all age groups. 





















































ZIEGENFUS CHAIRMAN 
Anita Cantaline Joins AMF Sooner or later it happens to every- 


one. April was our month for miscues 


Superior Design, 
» Construction and 











in “RM”. We hope the following will 


be accepted as our apology. 


PERFORMANCE 


In writing up the Philadelphia work- 
shop, we missed the general chairman, 
our good friend and board member, 
William C. F. Ziegenfus, Director of 
Recreation, Sun Oil Company, Marcus 


Hook, Pa. 


far greater 
strength and 


, SAFETY! 
= ; a eo 
4 ‘as 
Our second error was reversing pages WA ft HY ! CAN 
21 and 22. We hope our readers were 7) — 
Ay 
i 


2 Jos 
able to follow Ada Paskind’s fine ALD 
i 


article, “The Why and How of Com- 

pany Choruses.” PLAYGROUND 
AND SWIMMING | 

Sorry! No Rock ‘n Roll POOL EQUIPMENT 


The wise choice of experienced 
In Tennessee Eastman buyers for nearly half a century. 
Dance Instruction Classes 





WRITE FOR LITERATURE 


The whole range of ballroom dance i 


AMERICAN 








instruction from swing to samba is 
offered weekly in the Tennessee East- 


Anita Cantaline of Detroit, 1956- 
57 BPAA National Individual 





Match Game Champion and that man gymnasium at Kingsport, Tenn. 

season’s “Bowler of the Year,” Rock ’n Roll is taboo unless you're PLAYGROUND DEVICE Co. 
has joined the Bowling Promo- real young and healthy .. . the first i SE .~. = aapaganle a 
tion Staff of American Machine hour is devoted to the beginners and 3 fips 
& Foundry Company. An out- WORLD'S LARGEST MANUFACTURERS OF FINE 
standing bowling instructress, the second to the more advanced. Club “PARK, PICNIC, PLAYGROUND, SWIMMING 
she will be available for bowling membership is $1.00 a lesson or $4.00 | DOL AND. DRESSING ROOM EQUIPMENT 
exhibitions. for the entire 13 weeks of instruction. 








NIRA CONFERENCE VISITORS 
Stop for Ref .eshment at 


THE 
CANTEEN 
EXHIBIT 


BOOTHS 
52-53-54 




















ENJOY THE FINEST CUP OF COFFEE YOU’VE EVER HAD 
... from a vending machine or any other coffee maker 
OUTSIDE OF YOUR OWN HOME 
It's CANTEEN’S exclusive “VACULATOR-BREWED” from real ground tion, too, vending cold drinks, candy, cigarettes, pastry and hot foods. 


roasted coffee beans. Served freshly brewed and piping hot, with Be sure to visit our exhibit and see the newest look in vending that 
marvelous flavor and aroma, any way you like it... black, with cream is generating new highs in employee acceptance and support of im- 
only, with cream and sugar, or even with extra cream and sugar. portant industrial recreation programs in thousands of plants served by 


You'll see other brand-new models of CANTEEN® Vendors in opera- CANTEEN from coast to coast. 


AUTOMATIC CANTEEN COMPANY OF AMERICA 


MERCHANDISE MART PLAZA e CHICAGO 54, ILLINOIS 


CANTEEEN Complete Vending Service 


By America’s Pioneer and Leading Automatic Merchandising Organization 
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Now is 


TO PLAN SUMMER CLEAN-UP 


the <Jime... 


The HILLYARD ‘“‘MAINTAINEER “’ helps YOU 


put Economical Renewal in 


Summer gives you an ideal chance to put your gym floor— 
in fact, ALL Floors—in top condition for Fall. Planning your 
summer clean-up now will insure best use of this opportunity. 

But to give best results in terms of year-long wearability— 
year-long top appearance—year-long economies through sim- 
plified maintenance—your summer refinishing should be fitted 
into the year’s complete floor care program. 

Call in your Hillyard Maintaineer®. He’s a trained floor 
care specialist, with years of experience helping draw up 
programs of the type you need. Each Hillyard Plan is 
tailored to the special needs and conditions of an individual 
institution. 

He'll il give you practical suggestions, such as: 

hy sand away your flooring, when you can strip the finish? 
re apply an inferior finish when for pennies more you can apply 
one that will wear three times as long? 
Why not choose a treatment that will hold top appearance and 
wearability with half the maintenance time? 







Call the Maintaineer—now! His service is Free, 
without obligation. He’s “On Your Staff, 
Not Your Payroll.” 


ST. JOSEPH, MO. 
U.S.A. 


Passaic, N. J. 
San Jose, Calif. 


Branches and Warehouse Stocks in Principal Cities 


your Floor Care Program 


Free HILLYARD PLANNING HELPS . 


E-Z Marker for new Free-Throw ro: 
Circles 





Gym Floor Blueprint File for Lay- 
out and Lining 








How to Plan Your Floor for Favorite Sports Procticel ideas and 
M 0 d [ how-to- ot rnstens: 
tions make m tioor 

ail Oupon Jo ay marking a 


HILLYARD, St. Joseph, Mo. P-5 


0 Please en me the FREE Hillyard helps shown above. 
(} Please have the Hillyard Maintaineer call to help me 
plan my summer clean-up program. 


Institution 
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During 1957 the average working 
American devoted about one-third of 
the year to the pursuit of fun and re- 
laxation. The average U. S. family 
spent at least 10 per cent of its income 
on recreation—sports, movies, travel 


and the like. 


New leisure, fostered by good sala- 
ries and a 40-hour week, has given 
impetus to this country’s newest and 
biggest industry—that of supplying 
products for the leisure-time needs of 
the American family. 

This multibillion-dollar industry has 
developed literally overnight to meet 
the demand for gadgetry and fashion 
to help us enjoy our leisure time. 

Unlike our forefathers, who lived 
close to nature and paid little if any- 
thing for their leisure, today’s sub- 


Smart Investors Invest in Leisure = 


urbanite, apartment dweller or even 
rural resident feels he must have the 
best. be it television or a new rod and 
reel. 


Three out of four families own tele- 
vision sets and automobiles. About a 
third of each paycheck is spent for 
new clothes, appliances, 
and home improvements. 


recreation, 


The auto and the airplane, along 
with the train, have. opened a whole 
new leisure dimension in travel. This, 
in itself, presents an attractive list of 
special leisure expenses such as boats, 
tents, motels, sleeping bags, luggage, 
and cameras. 

The real impact of this new indus- 
try is brought into focus by a recent 
special listing of “20 Leisure Time 


Stocks” by the New York Stock Ex- 











The Exchange's 
20 Leisure Time Stocks—and their 10 year record: 
Cost of Market 
100 shs. at Value of 
Start of Shares Per 1956 
Trading in Owned at cent Return on 
Company 1947 Close—1956 Change investment 
Admiral Corp. (TV) ........ $ 900.00 $ 3,396.60 + 277.4 29.6% 
Amer. Mach. & Fdry. 

(bowling equip.) ........ 2,750.00 4,597.13 + 67.2 4.5 
Bell & Howell (photographic) 2,450.00 5,555.00 + 126.7 4.5 
Black & Decker (home tools) 3,650.00 11,563.20 + 216.8 8.0 
Brunswick-Balke-Coll. 

(billiard, bowling) ...... 2,500.00 5,124.15 + 105.0 4.4 
Eastman Kodak (photographic) 22,600.00 67,760.55 + 199.8 8.6 
Emerson Electric (home tools) 1,287.50 4,015.63 + 211.9 11.6 
General Motors (automobiles) 5,312.50 26,400.00 + 396.9 22.6 
Greyhound (bus lines)...... 3,725.00 4,387.50 + 17.8 8.1 
Hall (W. F.) Printing (printing) 1,725.00 2,362.50 + 37.0 8.1 
Hammond Organ 

(electric organs)......... 1,000.00 13,850.00 -+1,285.0 92.0 
Lionel 

(toy trains, fishing tackle) 2,400.00 6,300.00 + 162.5 20.8 
McGraw-Hill 

(magazines, books)....... 3,012.50 21,300.00 + 607.1 29.9 
Moore-McCormack Lines 

(steamship lines)........ 2,050.00 5,906.25 + 188.1 18.3 
Outboard Marine 

(outboard motors)....... . 2,225.00 28,755.00 +1,192.4 29.1 
Piper Aircraft (sports planes) 550.00 1,825.00 + 231.8 16.4 
Raybestos-Manhattan 

(bowling, billiard)........ 3,462.50 5,375.00 + 55.2 9.8 
Reed Roller Bit (fishing tackle) 2,300.00 2,848.13 + 23.8 et 
Savage Arms (rifles, shotguns) 1,012.50 1,709.65 + 689 10.9 
Spalding (A. G.) & Bros. 

Piathletic | ey . 1,812.50. 2,003.96 + 10.6 a 
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change. These stocks during the last 
ten years have scored advances rang. 
ing from slightly under 11% by A. G, 
Spalding Co. to gains such as 1,192% 
by Outboard Marine and 1,285% by 
Hammond Organ. 

To investors with a good eye for 
growth stocks, the new “leisure 
stocks” look most promising in the ten 
years just ahead. 

The predictions of the Joint Com. 
mittees on the Economic Report are 
that by 1965 factory workers will be 
averaging 36 hours a week; this, plus 
the obvious onslaught on our fairways, 
highways, camp trails, by the thou- 
sands of war-time babies, is bound to 
keep this new industry at the top of 
the list. An investment in the new 
leisure can pay dividends in more 
ways than one... 


RM 


Predict Large Audience 


RECREATION MANAGEMENT prom- 
ises to be an excellent publication ... 
attractive in makeup and interesting 
in content. It should find a large and 
appreciative audience of readers. We 
commend NIRA on this new enterprise 
and are looking forward to subsequent 
issues. 

Charles M. Mortenson, Manager 

Trade and Professional 

Association Dept. 

Chamber of Commerce 

of the United States 

Washington, D. C. 


Good Job 


I have been looking over RECREA- 
TION MANAGEMENT and feel that 
you and your associates are doing a 
very good job with your publication. I 
will be looking forward to seeing your 
continued improvement as you go 
through the year. 

Robert L. Wren, Director 

Advertising and Public Relations 

Wilson Sporting Goods Co. 

River Grove, Illinois 


Value to All Areas of Recreation 


RECREATION MANAGEMENT is a 
real undertaking but one that will be 
of value to many individuals and or- 
ganizations in industry as well as all 
areas of recreation. 

Gordon L. Starr, Director 

Student Union 

University of Minnesota 
Minneapolis, Minnesota 





























J 
s 
Q 
I 
t 
I 
I 





ast 


o. 
ng 





-EA- 
that 

ng a 
on. I 
your 
go 


tions 


tion 


is a 
ill be 
d or- 
is all 


ctor 


ota 
ta 








BD, PUR AB tile te 











a a 


’ 


iP - never 
equalled! 


Just as bowling is first in popularity among industrial 
sports activities, so UNDERLANE ball returns by AMF 
are first and still unequalled for modern design, elimi- 
nation of distraction and increased bowling area on 
the approach. The ball is returned at the REAR of the 
bowling area, where it belongs! 


Industrial leagues in every part of the nation today 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 
AMF Building * 261 Madison Avenue, New York 16, N. Y. 


enjoy faster, easier, more convenient bowling at 
AMF “MAGIC TRIANGLE” bowling centers featuring 
UNDERLANE ball returns in conjunction with famous 
AMF Automatic Pinspotters. Both are first in the 
field and never equalled! 


For the name of the “MAGIC TRIANGLE” center near 
your plant, just write to us at the address below. 


BOWL WHERE YOU SEE THE 





“MAGIC TRIANGLE” 


TRACEMARK 





Center=-Powered 


to give you FOLLOW-THRU Feel 


You're looking at the ultranew Center- 
Powered iron in which is achieved great concentration 
of weight directly in back of the hitting area. 
Adroit designing, for appearance as well as for weight 
displacement, imparts to this club a rare 
combination of beauty and power. What’s more, 
the new Grand Slams are 
forged from STAINLESS STEEL— 
the premier metal for 
iron golf heads. 











These confidence-inspiring 
Grand Slam woods have that 
head-power-feel for which 

H & B woods have long been 
noted. Write for free full 
color catalog. Dept. RM-8. 


It’s looks, feel, and performance that count with golfers— 
the new Grand Slams have everything. 


HILLERICH & BRADSBY CO., Louisville, Kentucky 
Also Makers of Famous Louisville Slugger Bats 














